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CEO Statement 
Claremont McKenna College aims to prepare students to become responsible 

leaders in government, business, and public affairs.  To achieve this goal, the College 
models responsible behavior by acknowledging its social and environmental impact.  In 
the last decade, it has become common for large companies to publish corporate 
sustainability reports.  However, few college campuses have implemented thorough data-
based analysis of their environmental and social impacts.  This report represents the first 
step of the college towards becoming a leader in sustainability reporting among major 
colleges and universities.   

This report was compiled to meet needs of students, on campus decision makers 
and prospective students.  The report allows current students of the college to be aware of 
its social and environmental impacts.  It also aids decision-makers on campus to make 
informed decisions regarding their environmental and social choices.  Finally, it gives 
prospective students and their families the opportunity to choose a college which is fully 
aware of its environmental and social impact.   

This report represents CMC’s first effort at collecting and reporting quantitative 
data related to environmental and social aspects of the college.  The administration, 
faculty, and students are currently working in conjunction with the Roberts 
Environmental Center towards building a greater, more comprehensive approach at 
recording data.  The College is currently reviewing the implementation of an uniform 
database for all relevant departments  to register appropriate data.  Additionally, the 
College is considering a Code of Conduct for business ethics, which  will aid in all future 
decisions of the school.   

It is our hope that this report will set a precedent for environmentally and socially 
responsible colleges.  The College is just beginning to learn the intricacies and difficulties 
of sustainability reporting.  Most importantly, the College is ready to address this 
challenge beginning with this open investigation into its environmental and social 
impacts. 
 

Forward Statement 
This report documents environmental and social information gathered about operations at 
Claremont McKenna College during 2005.  The data covers all of the college on-campus 
activities unless noted.  It is organized according to the Pacific Sustainability Index (PSI) 
reflecting the aspects emphasized by the index to measure corporate reporting.   

Profile 
Company Financials 
CMC draws an annual budget of $60 million from its endowment of $336 million (as of 
June 30, 2005).  The college also has an additional $58 million in trusts and annuities.  
The Annual Financial Report from 2005 is available on-line at 
http://admin.claremontmckenna.edu/treasurer/annual-reports/pdf/Financial0405.pdf.  
Financial aid represents a major part of this spending; 65% of students receive financial 
aid, with an average package of $23,650.   
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Products, services, brands and markets 
Established in 1946, Claremont McKenna College is a selective, independent, 
coeducational, residential, undergraduate liberal arts college with a curricular emphasis 
on economics, government, and public affairs. Unlike so many other colleges, which 
champion either a traditional liberal arts education or the acquisition of professional and 
technical skills, CMC bridges the two. By combining the intellectual breadth of the 
liberal arts with the pragmatic concerns of public affairs, CMC helps students acquire the 
vision, skills, and values needed to become leaders in society. 
  
Report Contact Person 
This report was compiled by various students and faculty members at the Roberts 
Environmental Center.  Questions or comments should be directed to the director of the 
REC, Professor Emil Morhardt at emorhardt@cmc.edu or (909) 621-8190. 
 

Environmental Vision 
Environmental Visionary Statement 
CMC is committed to being a leader in environmental stewardship. This report represents 
the first comprehensive review of resource use.  CMC’s aim to excel among liberal arts 
colleges requires recognition of environmental issues. For this reason, CMC uses 
responsible decision-making and tracks environmental impacts. 
 
Environmental impediments and challenges 
Resource consumption at CMC is spread across different divisions without cohesion.  
Although this report is an attempt to compile data regarding resource use, it has been a 
semester-long attempt funded independently by the Roberts Environmental Center.  An 
environmental management database is currently being programmed to compile resource 
use data.  
 
Commitment to minimize consumption 
The College pledges to minimize its consumption of resources whenever possible.  It is a 
continual effort to reduce energy, water, materials and pesticide use. 
 

  
Wildlife in the heart of the Inland Empire—the Bernard Field Station.  Photos from 

http://www.bfs.claremont.edu/  
 
Burger Sierra Research Station: The College owns a conservation easement and manages 
a research station on a 140 acre nature reserve (The Burger Reserve) near Yosemite 
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National Park.  Students and faculty use the reserve as a base for environmental research 
throughout the eastern Sierra, help maintain the ecological integrity of the reserve, and 
from time to time use the reserve itself for scientific data collection.  
 

 
Students and faculty working in the high sierra thanks to the Burger Sierra Research Station. 

 
 
Green Purchasing 
 
Currently, there are no explicit policies guiding green purchasing.  Responsible decisions 
are made on an individual level, and interviewed purchasers are open to environmental 
considerations.  A general policy promoting sustainable purchasing should be evaluated.  
 
Office supplies: Individual departments order office supplies. No general policy exists to 
guide purchases towards sustainable alternatives. Nevertheless, many individuals making 
purchasing decisions take it upon themselves to select responsible products such as 
competitively priced recycled paper products. However, the current system generally 
encourages purchasers to view cost as the primary consideration.  
Cleaning supplies: Currently, CMC is looking at opportunities to use ecologically 
friendly cleaning supplies for all housekeeping services. The effectiveness, availability, 
cost and health and safety considerations of cleaning products are currently the primary 
issues under consideration when making purchasing decisions. 
Wood purchases: Most furniture purchasing is done without consideration of 
sustainability. However, when told of the benefits possible in certified wood, purchasers 
showed a great willingness to introduce such products onto the campus. Most 
importantly, this failure to use the most responsible products lies with a lack of research 
and communication of responsible products. It was voiced that purchasers would 
appreciate an approved list of responsible products to help guide further purchasing 
decisions. 
Dining halls: An extended interview with Pam Franco, manager of CMC’s Collin’s 
Dining Hall, is available in Appendix A. 
Supplier Screening: No formal system exists to screen suppliers based on environmental 
or social performance. However, the use of Bon Appétit dining services, a supplier 
committed to the use of locally grown and organic produce, reflects the fact that 
environmental factors do come into consideration when suppliers are contracted on 
campus.  Frequently, individual purchasers make decisions concerning which suppliers 
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they prefer and, as a result, reliability and cost become almost the sole factors 
determining an offer of contract. 
 

Environmental Policy 
At CMC, our environmental policy strives to exceed requirements set by environmental 
regulations and laws.  We encourage staff, faculty, and students to show a concern and 
respect for the environment by acknowledging the impact of their actions.  Our goal is to 
reduce our amount of harmful environmental impacts and minimize CMC’s number of 
environmental incidents and fines.  By working in conjunction with the Roberts 
Environmental Center, we are committed to supporting the study of the college’s 
environmental impacts and continuing monitoring of our programs in order to comply 
with the school’s environmental policy.  In the future, we hope to implement school-wide 
policies regarding green purchasing and to develop specific quantitative goals for 
reducing our environmental footprint.  In the future, the school also hopes to document 
the amount of money saved by implementation of environmental activities.   
 

Environmental Management 
Environmental organization and strategy 
Facilities and Campus Services manage and track energy, electricity, pesticide, and water 
use.  Therefore, all environmental data in this report comes from that office. 
 
Environmental management system 
This report represents the first compilation of environmental and social data for the 
college.  The Roberts Environmental Center is now writing an environmental 
management database to store resource use and social performance indicators in a single 
location.  Staff members of many different departments, using the web, will enter 
relevant data every year.  The database will then automatically generate an annual 
sustainability report.   
 
Voluntary environmental initiatives including donations and grants 
The Roberts Environmental Center supported eight students during the summer of 2005 
to conduct both national and international environmental work.  Four students worked in 
the Sierra Nevada Mountains at the Burger Research Station.  These students, in a Bureau 
of Land Management Study, investigated plant succession following fires.  Four other 
students worked in the Wolong Valley of Eastern China.  Students studied the ecology of 
local Panda habitat and interviewed local people about potential economic development.  

Environmental Reporting 
Energy Used 
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Campus Energy Usage
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Energy used, from renewable sources 
Claremont McKenna College receives electricity from Southern California Edison.  
Eighteen percent of their electricity mix comes from renewable sources, including wind, 
geothermal, small hydro, solar and biomass.  The majority of this energy is wind and 
geothermal. 
 
Electricity consumption 
 

Campus Electricity Usage
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Water Used 
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The College receives water for all uses from the Southern California Water Company 
under the management of the Three Valleys Municipal Water District.  Water is pumped 
from local underground aquifers or transported from as far away as the Colorado River.  
On campus, there are 19 meters that document the water for residence halls, academic 
and administrative buildings, and landscaping.  There are over 5,376 sprinklers located 
around the college.  In spring 2006, students received a grant from the National Wildlife 
Foundation to install underground moisture sensors to improve landscaping irrigation 
efficiency.  Total water use at the college has been declining since the 2001-2002 
academic year.  Usage data for the 2004-2005 period are relatively low mainly due to an 
unusually wet year. 
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Waste Recycled 
Several times a semester, housekeeping selects a week in which to collect recycling 
statistics. In these weeks, total bags of waste and bags of recycled waste are counted for 
each building on campus. Through this method, an estimation of the recycling rate on 
campus and in each facility can be obtained. Data collected through this method is of 
limited utility since totals are not determined by weight but by the number of bags 
collected. Furthermore, since data are only collected several weeks out of the year, 
aggregate annual recycling is impossible to assess. 
 
In looking at recycling rates over the past several years, few long term trends emerge. 
Recycling has stayed relatively constant with some upsurges and rapid declines. These 
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statistics have been collected since 1996 and have generally hovered at just over 40%. It 
is likely that much of this inability to increase recycling rates is attributable to a failure to 
communicate the school’s commitment to recycling. A prevalent myth among students 
remains that items in recycling bins are merely being disposed of with the trash. This 
myth must be dispelled before any progress can be made with respect to the school’s 
recycling rate. 
 
 

 
Hazardous waste recycled 
 
Fluorescent Light Bulbs: CMC currently disposes of its fluorescent light bulbs through 
Lighting Resources Inc. http://www.lightingresourcesinc.com/. Each semester, CMC 
disposes of approximately 300 light bulbs at a cost of $0.40 per piece. However, no 
absolute data is readily available and usage is not charted over time. 
Batteries: A battery recycling program is available through Story House, the school’s 
maintenance department. Currently there is a deposit box for students to dispose of used 
batteries.  
 
Environmental Notices of Violation and Fines 
No notices of violation have been received in the last five years regarding land, water or 
air regulations.  As such, no fines have been levied over the past five years. 



 10 

 

Social Vision  
Social Visionary Statement 
Claremont McKenna College strives to educate students for thoughtful lives and 
responsible leadership in business, government, and the professions. Society as a whole 
benefits from its creative alumni, as well as tangible research by its faculty and institutes.  
In its social vision, the college provides a safe and rewarding environment for staff, 
faculty and students to foster critical and responsible thinking.  
 
Social Impediments and Challenges 
During the past several years, The College’s operating budget has faced constraints 
which have limited the College’s ability to pursue new social initiatives.  
 
Commitment to Minimize Staff Turnover 
It is a priority of the college to minimize staff turnover, and this reflected in our overall 
framework of policies and benefits for faculty and staff.  For example, the College 
maintains a return to work program, which provides injured employees with an 
opportunity to continue as valued employees while recovering from a work related injury 
and which seeks to minimize the adverse effects of an ongoing disability on our 
employees.  Similarly, the College has also adopted a number of family-friendly policies, 
including, for example, a Parental Leave Policy.  Faculty are given the option of either a 
one course reduction in teaching load with full pay, or a full semester off with 75% pay.  
Staff are given 12 weeks off, also with 75% pay.  The college demonstrated its 
commitment to job security when all employees of the Bon Appetite Dining Hall were 
made employed staff of CMC. It is this dedication and flexibility that ensures employee 
retention. 
 
Supplier screening based on social performance 
Major suppliers to college are evaluated on their social policies and principles.  For 
example, Bon Appetit was selected to run the college’s dining hall due to its 
environmental and social awareness.  Bon Appetit rejects purveyors that do not support 
farm workers' rights, contributes to local food banks, refuses investments in correctional 
or prison facilities, and purchases from regional food producers.  Students and faculty are 
given the rare opportunity to eat organic, locally-grown food on a daily basis.  Many 
students at other colleges in the consortium dine at CMC because of its environmental 
and social consciousness.  By selecting suppliers like Bon Appetit, the college supports 
conscious corporations and demonstrates the link between profitability and sustainability 
to its business minded students. 
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Students show off Bon Appetit’s organic produce and farm to fork program.  All produce from the Farm to 

Fork section comes from within a 150 mile radius. 
 
Sustainable Society 
Claremont McKenna College’s resource consumption and educational focus reflects its 
dedication to a sustainable society.  The voluntary creation of this report demonstrates a 
willingness to critically analyze resource use, a first step towards sustainability.   
Educationally, the college supports the Roberts Environmental Center and the 
Environment, Economics and Politics (EEP) major.  By real-world centered training in 
science, economics and policy, EEP students think critically, creatively and practically 
about environmental and social issues.  At the Roberts Environmental Center, students, 
staff and faculty rate the environmental and sustainability reports of the world’s largest 
corporations.  By publicly ranking these reports according to the Pacific Sustainability 
Index, the center motivates corporate transparency and sustainability.  These corporate 
comparisons are available at http://www.roberts.cmc.edu/.  By creating thoughtful and 
responsible leaders, the college contributes towards a sustainable society.  
 

 
Dr. Wangari Maathai, winner of the Nobel Peace Prize, speaks to students about sustainable development 

at the Marina Miner Cook Athenaeum. 
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Social Management 
Social Organization and Strategy 
Injury and Illness Prevention Program: The Injury and Illness Prevention Program (IIPP) 
outlines health and safety management for employees, visitors and students.  The Safety 
and Emergency Preparedness Coordinator oversees the health and safety regulations 
required of all supervisors.  The entire campus is inspected annually by this coordinator.  
Supervisors maintain a safe workplace, report and investigate all injuries, and assist 
injured employees.  In addition, the CMC Safety Committee meets quarterly to monitor 
the program, and well as inform employees regarding changes to safety requirements.  
This committee, along with the Safety and Emergency Preparedness Coordinator, 
continuously monitors and improves the IIPP program. 

Communication creates safe working conditions.  IIPP training stresses that there 
are no repercussions for reporting injuries or hazardous conditions.  Safety concerns can 
be submitted anonymously to the CMC Safety Committee.  The Return to Work 
Program, which creates modified work for injured employees, guarantees employees will 
not sacrifice working hours by reporting an injury. 
Incident Statistics 
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Figure X. Total number of employee injuries or illnesses (multiplied by 200,000) 

normalized by total work hours. 
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Figure X. Total number of incidents that resulted in lost workdays (multiplied by 

200,000), normalized by total work hours. 
 
 
Health and Safety Citations and Fines: From 2001 through 2006, the college received 
one citation in November 2004.  This was a two part citation, alleging one serious and 
one general violation.  The Environmental, Health and Safety office filed a Notice of 
Contest.  At an informal conference, the State withdrew the alleged serious violation.  
The Colleges then paid $225 in civil penalties for the general violation. 
 
Demographic Nature of the College 
 
Equal Opportunity and Non-Discrimination 
Claremont McKenna College does not discriminate on any illegal basis in the 
administration of its admission, educational, or employment policies and practices.  The 
specific policies dealing with harassment and discrimination may be obtained from the 
Director of Human Resources, the Dean of Students, or the Dean of Admission. 
Claremont McKenna College is an equal opportunity employer. 
 
Within this framework, the College is supportive of maintaining a community that is 
broadly diverse with respect to a broad range of characteristics and to providing a safe, 
welcoming, and open environment for the entire campus community. 
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Student Body: CMC’s commitment to diversity is reflected in the Fall 2005 student body.  
45% of students are women.  Students come from 42 different states and 27 different 
countries.  A variety of services and scholarships encourage diversity.  In affiliation with 
the POSSE Foundation, the college offers full-tuition scholarships for 10 public school 
students.  This program began in 2003.  International Place (I-Place) serves as an active 
multicultural center for international students, scholars and faculty.  I-Place is dedicated 
to increasing understanding and friendship across cultures by hosting educational 
programs and cultural events for the entire community.  In addition, the college supports 
various cultural communities that offer social and academic support; these include the 
Asian Pacific American Mentoring Program, Office of Black Student Affairs, the 
Chicano/Latino Student Affairs, and the CMC Women’s Forum. 
The following graph depicts the racial make up of the student body. 

Asian, 15.4%

African American, 
4.4%

Latino, 11.6%

Native American, 
0.4%

International 
Students, 2.9%

White, 65.3%

 
Figure #. Racial diversity of the student body in 2006. 

 
Faculty: Faculty at CMC is 69% male, 31% female with the following racial makeup:  

Asian/Pacific Islander, 
8%

Latino 5%
Other, 1%

African American, 2%

White, 83%

 
Figure #.  Racial diversity of faculty in 2006. 

 



 15 

54%

44%41%
47% 44%

30%

35%

40%

45%

50%

55%

60%

2002 2003 2004 2005 2006

Year

%
 o

f F
em

al
es

 H
ire

d 
fo

r 
F

ac
ul

ty

 
Figure #.  Percentage of females hired for faculty in the last five years. 
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Figure #. Percentage of minorities (Asian, Black, Hispanic) hired for faculty over the last 

five years. 
 
Staff:  

Overall: 61% of staff are female, 39% male. 

White,
55%

African American,
3%

Latino,
32%

Asian/Pacific Islander,
7%

Other,
3%

 
Figure #.  Racial diversity of staff in 2006. 
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Figure #. Percentage of minorities (Asian, Black, Hispanic) hired as staff (for 

both management and non-management positions) in the last five years. 
 

Management: 52% of all staff management positions are held by females, 45% males.  
Minorities make up 24% of management. 
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Figure #.  Racial diversity of staff management in 2006. 
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Figure #.  Percentage of minorities (Asian, Black and Hispanic) hired for staff 
management in the last four years (2006 data irrelevant at time of publication). 
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Figure #.  Percentage of females hired for management in the last four years 

(2006 data irrelevant at time of publication). 
 

Social Organization and Strategy 
Emergency Plan: The Incident Management System (IMS) structures CMC’s emergency 
preparedness program. An Incident Manager oversees all responses with the aid of an 
Operations, Planning, Logistics, Finance and Administration manager.  Resident 
Assistants and Building Coordinators have been trained to manage and account for 
students.  Two groups, medical and search and rescue, have been assembled.  All 
response is coordinated at the designated Emergency Operations Center.  The college has 
also created a shelter plan to house and feed 1,000 people for up to 5 days.  The 
emergency plan is available on the web at http://hr.claremontmckenna.edu/emergency/. 
 
Social Initiatives 
Tuition Scholarship for Children of Employees: Claremont McKenna College offers a 
scholarship for dependent children of CMC employees.  The program covers up to half of 
the tuition cost for students pursuing an Associate of Arts or Bachelor’s Degree.  Awards 
are given to those students who demonstrate outstanding scholastic ability.  The 
scholarship is available for any full-time employee who has worked at least two years for 
the college.  This scholarship represents one of CMC’s efforts to promote employee 
satisfaction. 
 

Social Reporting 
Code of Conduct 
Equal Opportunity 
The college is committed to preventing illegal discrimination in its administration of 
admission, educational, or employment policies and practices, and in the recruitment, 
training, promotion, financial support, or compensation of its faculty, students, or staff.  
The Statement on Harassment, Free Speech, and Academic Freedom, available on-line at 
http://hr.claremontmckenna.edu/policies/harassmentpolicy.pdf, articulates CMC’s official 
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policy.  Both internal and external programs exist to remedy and report cases of 
discrimination.  Internally, staff and faculty are given specific administrators and deans to 
whom they are responsible for reporting any discrimination experienced or witnessed.  
As explicitly stated in the policy, reporting is a requirement of all employees.  Students 
are not required to report, but are encouraged to do so through the Dean of Students.  
These policies created by this statement are currently implemented and followed. 
 
Working Conditions 
Claremont McKenna College aims to always uphold the highest standards of business 
ethics. Out of its respect for the men and women who work for the college, CMC has 
accepted a basic code of conduct outlining protections offered to its employees. Although 
these principles are nothing new for CMC, conveying these priorities is of the utmost 
importance for the long-term sustainability of the college. 
 
Claremont McKenna College will never use forced labor, corporal punishment or child 
labor. The College seeks to provide competitive compensation and benefits in order to 
promote the well-being of employees. Furthermore, the College is committed to 
following all relevant laws regarding maximum work hours and minimum wage 
standards. Employees are guaranteed full rights to association and collective bargaining. 
Also, CMC will aim to exceed all standards for occupational health and safety. Finally, 
the College will not tolerate harassment or discrimination based on race, sex, religion, 
color, creed, ethnic or national origin, marital or parental status, sexual orientation ,  
disability, or any other basis prohibited by law. 
 
CMC encourages employees with a good-faith belief that this code has been violated to 
contact a representative at human resources. The college guarantees that no retaliatory 
action will be carried out against any individual who files such a complaint. 
 
Community Development 
Take a Kid to College Day: Twenty fifth-grade girls and boys from Mountain View 
Elementary School participated in “Take a Kid to College Day” on April 1, 2005.  The 
Berger Institute for Work, Family and Children, the Kravis Leadership Institute and the 
Career Services Center planned events for local, disadvantaged children, in an attempt to 
inspire thoughts of college and the future.  A total of 25 CMC undergraduate students 
volunteered to mentor the children throughout the day. 
 
The Children’s School: The Children's School at Claremont McKenna College is a 
language based, developmentally centered school for two to eight year old children.  Kids 
from the community at large attend, but priority is given to those applicants affiliated 
with the five colleges.  The school covers pre-school through 3rd grade, and also provides 
before and after school care.  More than a benefit just to the surrounding community, the 
school provides a place to directly apply research conducted at the affiliated Berger 
Institute for Work, Family and Children.  More information is online at 
http://www.claremontmckenna.edu/childrensschool/.  
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Employee training, skills, and learning 
ESL Tutoring: Employees of Claremont McKenna are eligible for free English as a 
Second Language tutoring.  Students, paid by the college, tutor for two hours a week.  
Employees are paid for the first half an hour of every class, and then finish the class with 
a half an hour of unpaid time.  This opportunity is open to any interested staff member.  
Not only providing a service to the staff, this program also gives CMC students valuable 
experience in teaching.   
 
Customer Health and Safety 
Campus Safety: The Department of Campus Safety is responsible for law enforcement, 
security, and emergency response on all campuses for the Claremont Consortium.  This 
organization provides security alerts, free engraving of serial numbers on personal 
property, crime prevention presentations for students and employees, escort services, 
emergency telephones throughout the campuses, electronic alarms that notify Campus 
Safety of intrusions and fires, and routine checks of facilities. 

Claremont McKenna’s commitment to student and employee safety goes beyond 
the responsibilities of the Department of Campus Safety.  Extra precautions are in place 
to insure that residence halls can only be accessed by students.  A student run escort 
service is funded by the school.  All students receive whistles safety talks during their 
orientation.  Housekeeping staff are all given radios and instructed to report suspicious 
activity. 

Burglaries represent the great majority of crimes at CMC.  All Claremont college 
campuses, including CMC, have experienced a significant increase in burglary over the 
last three years.  Other than burglary, no crime has been committed more than twice in a 
single year. 
 
 Employee Satisfaction 
Claremont McKenna College recognizes its employees on Staff Appreciation Day.  In a 
joint project between the student group Food for Thought and the Community Service 
Office, grounds-keeping, housekeeping, maintenance and dining hall staff were 
recognized with free breakfast, lunch and dinner with grateful students.  Employee’s also 
received gift bags and individual thank you cards.  The day’s funding of $1,800 came 
from the Student Senate and the Student Board of Directors.  In addition to this 
recognition, the college provides free English as a Second Language tutoring and offers a 
tuition scholarship for children of employees.  With a combination of student initiative 
and administrative funding, the college is continually monitoring and improving 
employee satisfaction.  
 
Community Education 
ESL Tutoring: Employees of Claremont McKenna are eligible for free English as a 
Second Language tutoring.  Students, paid by the college, tutor for two hours a week.  
Employees are paid for the first half an hour of every class, and then finish the class with 
a half an hour of unpaid time.  This opportunity is open to any interested staff member.  
Not only providing a service to the staff, this program also gives CMC students valuable 
experience in teaching.   
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Customer Satisfaction 
In an effort to track student comments and complaints, every class fills out an evaluation 
that includes both quantitative scoring and qualitative essays.  These evaluations are 
available to faculty members and interested students.  The college also periodically sends 
questionnaires to alumni to judge satisfaction with various aspects of the educational 
process. 
 
Student Voluntarism 
McKenna International Summer Internship Program: The McKenna International 
Summer Internship provides financial assistance that enables CMC students to participate 
in an international learning experience related to career plans.  Students propose an 
internship or volunteer work in the country of their choice, and then receive funds from 
the college to travel for free. 
 
Community Service Internship Program: CMC has a strong commitment to providing 
support for community service programs and activities. Students are encouraged to 
volunteer their time and skills to work with agencies, programs and organizations in the 
non-profit sector. To enable students to fulfill this commitment, the College provides a 
limited number of stipends to students who successfully identify, design and justify a 
proposal to work for a nonprofit agency, organization or program that does not have the 
financial resources to pay college summer workers. Stipends are made possible by 
donations from alumni, trustees, corporations, organizations and private individuals. 
 
Employees, trained 
Health and Safety prevention training is outlined by the Injury and Illness Prevent Plan.  
The Safety and Emergency Preparedness Coordinator is in charge of training all 
supervisors.  All employees receive training regarding the Injury and Illness Prevention 
Plan, Hazard Communication Program, Workplace Violence Prevention Program and 
Emergency Plan.  Supervisors provide this training. 
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College Specific Information 
 
Procedures for selecting environmental performance indicators used by the 
company 
The Pacific Sustainability Index, created by the Robert’s Environmental Center, was 
used.   
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Pesticide Use 
The grounds crew prides itself in providing a healthy, beautiful campus by using as few 
chemicals as possible.  Fertilizer is applied during the summer and other times when 
there are minimal students on campus.  On average, 2,500 pounds of 12-08-16 N-P-K 
fertilizer and 1000 pounds of urea are applied once a year.  One thousand pounds of 16-6-
8 N-P-K fertilizer are used twice a year around the college.  Herbicides and pesticides are 
used only when and where they are needed, and about 15 gallons of Round up and 10 
gallons of Trimec are sprayed to combat weeds on average each year.  The grounds 
department occasionally traps rodents, and contacts the humane society in order to find 
homes for stray cats and dogs that are found living on campus.  The grounds crew tries to 
“leave mother nature alone whenever possible” while pursuing its goal to provide the 
community with a thriving and attractive landscape. 
 
Transportation Initiatives 
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In an effort to reduce traffic and congestion on campus and in the Los Angeles area, 
CMC offers incentives to use alternative transportation to get to work.  Employees who 
walk, bicycle, use public transportation or rideshare (carpool) to work are given an 
addition $1.50 per workday.  An additional $60 per month subsidy is given to employees 
who use public transportation.  Jill Nicholas, from human resources, has monitored and 
improved the program since its inception.  She has added additional incentives, like 
monthly cash drawings, free tickets, picnics and parties for rideshare participants.   
 
 

Stakeholder Information  
The college recognizes the importance of the input of students, faculty, staff, alumni, the 
Claremont community and the other colleges of the consortium.  The colleges makes 
efforts to promote consultation and dialogue with these individuals regarding 
environmental and social issues, and how the information gathered in these meetings is 
used.   
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Appendix A - Interview with Pam Franco, General Manager of Collins Dining Hall 
 
1) What is Bon Appetit/Collins' policy for buying o rganic? How much of 
purchased food is organic? 
We strive to give organic options and healthful cho ices  to our 
customers.  The purchasing of organic produce  is p urchased from an 
approved purveyor qualified to distribute certified  organic produces 
based on seasonality as this is when the items are the freshest and 
nutritious.  The amount purchased varies based on a vailability, season, 
quality, and menu mix.  We offer organic mixed fiel d greens daily on 
our salad bar.  If we have another prepared salad o n the menu that day 
that calls for field Greens, the amount ordered may  be doubled.  Many 
times when we prepare salads it may have one or mor e organic 
ingredients in it.  Our signage will usually descri be the ingredients 
so the customer will be able to make an informed de cision.    For 
instance:  We may offer Organic Beet Salad or Beet Salad with Organic 
Red Onion.  We also purchase Organic legumes when a vailable and would 
describe similarly. 
     
2) What is Bon  Appetit/Collins' policy for buying local? How much of 
purchased food is local? 
     All of our farms that we purchase produce from  are within 150 mile 
radius of Claremont McKenna College and most are wi thin 50 miles.  We 
choose to invest in our community by buying product s from our local 
farmers, supporting sustainable farming practices t hat nourish and 
replenish the local land, keeping profits with the local grower, 
therefore reinvesting in the community.  
 
3) Are there any policies guiding purchases of sea food? Dairy (no rgbh 
for example)? 
Bon Appetit only serves seafood purchased in accord ance with the 
Monterey Bay Aquarium's Seafood Watch guidelines fo r sustainability.  
For instance-we do not purchase farmed salmon .  We  also avoid Chilean 
Sea bass, Atlantic Cod, Rockfish, Shark, imported S wordfish and Blue 
fin Tuna. Some seafood that we do purchase include catfish, wild salmon 
farmed striped bass, farmed tilapia, albacore and y ellow fin tuna, 
pacific cod wild caught oyster and clams, squid, ma hi mahi and some 
other good alternatives depending on availability. 
We purchase our milk from an approved purveyor who guarantees that the 
cows are not treated with rBST growth hormone.  Mea t and poultry are 
raised with out antibiotics which are better for yo ur body. 
 
4) How is Bon Appetit's Circle of Responsibility im plemented at 
Collins? 
Our Circle of Responsibility Program is designed to  give you 
information about our kitchen principles and how th ey affect your 
environment, community and well being.  An informat ional board is 
posted in Collins and offers a variety of brochures  highlighting the 
commitments in these areas.  There is also a brochu re which focuses on 
"Well Being This Month" news.  An easy reference gu ide describes the 
icons used to describe the defined foods and corres ponding icons are 
placed on signage at each station when appropriate.   Training is 
ongoing for the staff.  Chefs and Managers must com plete extensive 
training and pass a certification exam before they can implement the 
Circle of Responsibility Program. 
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5) Are there any composting programs? What is done with excess food? 
Where does excess oil go? 
  We do not have a composting program in place at t his time.  We 
partner with the "Food For Thought Committee and le t them know when we 
have left over food which they bring to local shelt ers.  This mainly 
occurs during Winter and Spring Break.  Excess Oil is transported into 
drums and picked up by one of our approved purveyor s. 
 
6) Are there any plans to start using biodegradable  take-out 
containers? 
   There is a committee working on getting students  to support 
biodegradable take out containers.  I have sourced out one purveyor, 
however the sizes available are smaller than the cu rrent ones being 
used.  So, I'll keep looking.  


